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| DISCLAIMER I

=il
R

The views expressed in this document belong solely to the author and
does not necessarily reflect the official policy or position of any other
agency, organization, employer or company.

DAB COACHING is not to be held responsible for misuse, reuse, recycled
and copies of this content by others.

We are not financial advisors and will NEVER tell you what you should buy.

We am NOT a financial advisors, and nothing contained
within this blueprint should be considered as “advice.”

ALWAYS do your due diligence whenever considering any sort of
financial/business actions.
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| So Many Ways Exist! I

600 Awesome Video
MarketingiRrompts
/ DR N

!

Leap to the Forefront
of YOUR Niche!

AB Conching Productiont

Welcome!

Let’s just dive in, shall we?

Video marketing is getting so so popular these days....

But are you aware just how many *things* can be done with video?

More important, are you aware of how many ways you can:
® Monetize your videos
® Go viral with your videos
® Create videos for all sorts of purposes.
® And ‘way ‘way more?

Well! The blueprint you have in your hand has not 1, not 2, but 600(!)
Video Marketing ChatGPT prompts...

... and the usage is very simple.

Look FIRST through the TOC to see which categories appeal to you.
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From within that category, run through the 10 ChatGPT video marketing
prompts. See what works best for you, and what does not.

And those that work for you...

... copy and paste that prompt into your version of ChatGPT and see
what’s returned!

Simple indeed, aye?
And you know what that means...

When you complete this shy and quietly
stylish DennisAndBarb Power Blueprint,
you’ll lean back in your chair (after first
verifying that YES, it will NOT tip you over
unexpectedly), steeple your fingers
together and in a shriekingly hushed voice,
whisper to yourself:

“Jeepers self, | sure am glad | chose to
purchase thru the DAB link because I've
literally NEVER heard read anything close to this before!”

Ready... for the excitement?
Ready... for the adventure?
Ready.... for the Jeepers?

Well then by golly, turn the page and gaze upon:
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| HANG ON! Smooth for these 600 Prompts I

You’re about to delve into 60 different categories for all sorts of Video
Marketing...

.... With 10 ChatGPT prompts for each method! So, follow these ace steps.
Step 1.)
Pick the area of video marketing you’d like to focus on.

For each prompt that intrigues you, copy and paste it into your ChatGPT*
Text box like so:

I pasted the prompt | was interested in.
Design a database schema Create a personal webpage for me
for an online merch store after asking me three questions
Brainstorm incentives Suggest some names
for a customer loyalty program in a small book.. for my cafe-by-day, bar-by-night business
9| Good morning! What are some effective types of video ads for monetization? a

ChatGPT may produce inaccurate information about people, places, or facts. ChatGPT August 3 Version

! Need help using ChatGPT? Check out THIS resource!
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And | received the answer:

Good morning! Ah, the world of video ads, where creativity meets

commerce! {4 (s) So you're looking to monetize through video ads,
huh? That's a fab idea, and let me tell you, the possibilities are endless.
But let's not get lost in the sauce; let's break it down.

® Pre-Roll Ads: The classic! These are the ads that play before your
video starts. They're like the appetizers before the main course,
but not everyone's a fan. Still, they're effective for brand
awareness.

® Mid-Roll Ads: Think of these as the "commercial breaks" of the
online video world. They pop up in the middle of your content. A
bit disruptive? Maybe. But if your content is compelling, viewers
will stick around.

® Post-Roll Ads: The end credits of the ad world! These play after
your video ends. Not as high on the engagement scale, but hey, if
someone's watched your entire video, they're more likely to
engage with the ad too.

® Skippable vs. Non-Skippable: Ah, the age-old debate. Skippable
ads give the viewer freedom but might not get your full message
across. Non-skippable? You've got a captive audience, but you risk
annoying them. Choose wisely!

® |nteractive Ads: These are the cool kids on the block. They allow
viewers to click, swipe, or interact in some way. It's like a mini-
game within an ad. Super engaging, but also more complex to
create.

® QOverlay Ads: These are the text or image ads that appear on the
lower part of the video. Less intrusive but also easy to ignore.
They're like that quiet person at a party who's actually really
interesting if you take the time to chat.
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® Sponsored Cards: These are like tiny billboards that pop up within
the video. Great for promoting products or other videos. They're
like those "also try this" suggestions on a restaurant menu.

® Bumper Ads: Short and sweet, like a candy bar at the checkout
counter. Six seconds or less and they're often non-skippable.
Perfect for mobile viewers with shorter attention spans.

® |n-Stream Reserve Ads: These are premium ads that appear on
popular or "prime-time" videos. Think of them as the VIP section
of video ads.

® Sequential Retargeting: This is next-level stuff. You show different
ads to the same viewer based on their interaction with the
previous ad. It's like a choose-your-own-adventure but for
advertising.

So there you have it! A whirlwind tour of video ad types. Each has its
pros and cons, so think about your audience, your content, and your

goals before diving in. Ready to roll the cameras? g

Well that’s kinda coolios, but.... let’s say you were just starting out.... And
really didn’t know much about any of those types of ads. And that means
it’s time to move to:

Step 2.)
Pick a prompt that seems intriguing.

The excitement is building! From there, you could choose to ask more
information like so on the next page:
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'i‘ Thank you very much! | really don't know much about those ad types
v - could you please explain more about each of them‘?|

ChatGPT's Response

Absolutely, let's dive deeper into this fascinating world of video ads!

Buckle up, because we're about to go on a whirlwind tour of ad-landia!

old B

And the output would look kinda sorta like this.

1. Pre-Roll Ads

The What: These are the ads that play before your video starts.

The Why: Great for brand awareness. It's like the opening act for a
concert.

The Watch-Out: Some folks might find them annoying and click away.
The Pro Tip: Keep it short and engaging to hook the viewer.

2. Mid-Roll Ads

The What: Ads that appear smack dab in the middle of your video.
The Why: If someone's already halfway through, they're likely
engaged enough to stick around.

The Watch-Out: Too many can feel disruptive.

The Pro Tip: Use them in longer videos where a "commercial break”

feels natural.
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But hmmm, that doesn’t talk much about Pricing or more! <insert
dramatic sounds like dramatic sound!>

What to do, what to do? Why, move to:
Step 3.)

Get more information so you have a better understanding of what is
required time/money:

So your next nifty question could be (and | included the beginning of the
answer)

! i‘ Thank you! Can you please explain to me the steps necessary to do
’ each of them, including generalized pricing, so | know what kind of
work is facing me? | appreciate it!

You betcha! Knowing the steps and the potential costs involved is like

having a treasure map in the world of video ads. So let's dig in, shall

we? @ Q

1. Pre-Roll Ads
Steps:

1.|Create a compelling short video (15-30 seconds).

N

.|Choose a video hosting platform like YouTube.

W

.|Set up your campaign and target audience.

4 |Launch and monitor.

A\ Pricing: $010 to $0.30 per view on platforms like YouTube.
! -

7 The Incredible Awesome DAB Prompt Portal!



http://askblings.com/dabaim
https://askblings.com/dabpp007
https://www.youtube.com/watch?v=cphNpqKpKc4
https://www.youtube.com/watch?v=cphNpqKpKc4

Another Great Power Report by DAB Coaching!
Category: HANG ON! Smooth for these 600 Prompts

And so forth, and so forth.

So! In a nutshell (pistachio anyone), the process is:
® Step 1.) Pick the area of video marketing you’d like to focus up.
® Step 2.) Pick a prompt that seems intriguing.
® Step 3.) Pasteitin.
® Step 4.) Ask to go deeper if necessary

® Step 5.) And then create your plan to make it so!
(That step is beyond the scope of this blueprint).

So! Ready to go? Well then turn the page and feast your eyes upon:

This ¥ page is left intentionally blank. Unless you like coffee or any
other hot beverage. Coffee?
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| Ad Constellations: I

® What are some effective types of video ads for monetization?
® How do I choose the right ad format for my marketing videos?
® (Can | control the frequency and placement of ads in my videos?

® What are some pitfalls to avoid when integrating ads into my
videos?

® How can | ensure that ads don't disrupt the user experience in my
videos?

® What is the ideal length for an ad within a longer marketing video?
® How do | balance ad revenue with viewer retention in my videos?

® Can | use analytics to understand the effectiveness of ads in my
video content?

® How does ad placement affect the overall monetization of a video?

® What are some platforms that offer robust ad options for video
content?
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Ad-Free Atmosphere:

— @ °

How can | monetize my video content without using ads?

What are the benefits of offering an ad-free viewing experience in
my videos?

Can | charge a premium for ad-free access to my video library?

How can an ad-free model impact viewer engagement and retention
rates?

What are some alternative revenue streams to consider in an ad-free
video environment?

How do | market an ad-free viewing option to my video audience?

Can an ad-free model co-exist with other monetization methods like
sponsorships?

How do | assess whether an ad-free model is financially sustainable
for my video content?

What are the challenges of maintaining an ad-free video platform?

10
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® Can | offer an ad-free experience on select videos while monetizing
others through ads?

| Affiliate Launchpad: I

® How can | incorporate affiliate marketing into my video content?
® What are the best affiliate programs suitable for video marketing?
® (Can | use affiliate links in video descriptions for monetization?

® How transparent should | be about affiliate relationships in my
videos?

® \What are some tips for driving traffic to affiliate links through
videos?

® Are there certain video formats that work better for affiliate
marketing?

® How can | track the performance of my affiliate links in my videos?

® What are some ethical guidelines to follow when using affiliate links
in videos?
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® How can | make sure the affiliate products align with my video
content?

® Can the use of affiliate marketing impact the perception of my brand
in videos?

| Al Augmentation: I

® How can Al technologies improve the quality and impact of my
marketing videos?

® What are some Al tools that can help with video content creation?
® How can Al enhance personalization in my video marketing strategy?

® Can Al help with real-time analytics for optimizing video
performance?

® What are the limitations or drawbacks of using Al in video
marketing?

® Are there any ethical considerations when implementing Al in video
creation?
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® How can Al-generated subtitles and translations widen my video
audience?

® What role can Al play in the SEO optimization of my videos?

® How does Al impact the cost and efficiency of producing marketing
videos?

® (Can Al be used to predict the success of different video strategies?

| Analyze and Optimize: I

® How can analytics guide the optimization of my marketing videos?
® What are some key metrics to focus on for video optimization?

® Can A/B testing be used as a tool for video optimization?

® How do | use viewer feedback for video optimization?

® What are some common pitfalls to avoid when analyzing and
optimizing videos?

® How can | continuously optimize old video content based on new
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data?

® Should optimization be focused more on content or technical
aspects of videos?

® What are some industry-standard tools for video analysis and
optimization?

® How frequently should | review analytics to optimize my video
marketing?

® Can | optimize my videos for both human viewers and search engine
algorithms?

| Audience-Centric Approach: I

® How do | identify my target audience for video marketing?

® \What are some effective ways to tailor my videos to a specific
audience?

® How can audience feedback be incorporated into future video
content?
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® How do | measure the success of an audience-centric video strategy?

® Can | target multiple audiences without diluting my video
messaging?

® \What role does audience segmentation play in video marketing?
® How can understanding my audience improve video ROI?

® Should the length and format of my videos be influenced by the
target audience?

® How do | keep up with changing audience preferences in video
content?

® (Can you give examples of brands that successfully use an audience-
centric video approach?

| Audio Excellence: I

® How crucial is audio quality in the success of a marketing video?

® \What are some affordable ways to achieve audio excellence in my
videos?
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® (Can poor audio quality doom an otherwise great marketing video?

® \What types of background music are most effective for marketing
videos?

® How can | balance voice and background audio for excellence in my
videos?

® Are there any free or affordable audio editing tools you recommend
for marketing videos?

® How do | choose the right voiceover artist for my marketing video?
® Can audio branding be integrated into my marketing video?
® |s it advisable to use popular songs in marketing videos?

® \What are the legal considerations when choosing audio for a
marketing video?

| Authority Asteroid: I

® How can my marketing videos position me as an authority in my
niche?
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® \What elements help in creating an ‘authority asteroid’ effect in
marketing videos?

® How does being an authority in the field impact the effectiveness of
my marketing videos?

® (Can testimonials and expert interviews boost the authority of my
videos?

® Are there specific types of content that can make my videos
showcase authority?

® How can | leverage social proof to build authority through my
marketing videos?

® How long does it usually take to establish authority via marketing
videos?

® Can authority be established with a single viral video?

® What are the risks of falsely portraying authority in my marketing
videos?

® How should | handle criticisms or challenges to my authority in my
video content?
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Compelling Content:

® What makes video content compelling?

® How can | blend storytelling into my video for compelling content?
® What are some compelling hooks for a marketing video?

® How do emotions play into creating compelling video content?

® Does compelling video necessarily mean viral?

® What's the role of CTA (Call to Action) in compelling video content?

® Can you recommend some examples of brands that create
compelling video content?

® What are common mistakes people make while trying to create
compelling video content?

® How much research should | invest in to create compelling video
content?

® |s there a formula to creating compelling video content?
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| Cosmic Clarity: I

® \What is the essence of having clarity in my video marketing
strategy?

® How can | identify the objectives that will give my video marketing
cosmic clarity?

® How does a lack of clarity negatively affect a video marketing
campaign?

® (Can you provide examples of successful video campaigns that exude
cosmic clarity?

® \What metrics should | focus on for maintaining clarity in my video
campaigns?

® How do | make sure my video messaging aligns with the objectives
for cosmic clarity?

® (Can cosmic clarity affect the ROI of my video marketing?

® Are there any tools that can help me attain cosmic clarity in my
video marketing?
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® How can | test the clarity of my video messaging before a major
launch?

® Can | achieve cosmic clarity in my videos without a huge budget?

| Cosmic Pacing: I

® How can | ensure that the pacing in my marketing videos keeps
viewers engaged?

® \What are some tips for mastering pacing in storytelling within
videos?

® (Can pacing affect the perception of video length?

® How does the pacing of a marketing video influence its overall
impact?

® \What are some editing techniques to control pacing in my videos?

® (Can you suggest some tools that might help with the pacing of my
marketing videos?
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® How does pacing interact with elements like music and voiceovers in
a video?

® Should | consider different pacing for different types of marketing
videos?

® Can A/B testing be used to determine optimal pacing in my video
marketing?

® How do | balance pacing with the informative content in my
marketing videos?

| Cross-Promote Content: I

® How can | effectively cross-promote my video content across
different platforms?

® \What are some strategies for cross-promoting videos with blog posts
or articles?

® How can collaborating with other content creators help in cross-
promotion?

® \What types of video content are most suitable for cross-promotion?
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Category: Editing Elegance:

® Are there any best practices for timing when cross-promoting
videos?

® How do | measure the success of a cross-promotion video marketing
strategy?

® (Can cross-promoting videos dilute my brand identity or confuse the
audience?

® How can | use social media to cross-promote my video content
effectively?

® \What role do partnerships and sponsorships play in cross-promoting
videos?

® How do | choose which platforms are best for cross-promoting my
specific video content?

| Editing Elegance: I

® What are the key principles of editing elegance in marketing videos?

® How does editing contribute to the overall success of a marketing
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Another Great Power Report by DAB Coaching!
Category: Editing Elegance:

video?

® Can you suggest some video editing software that’s ideal for
achieving editing elegance?

® Are there editing techniques that specifically add elegance to
marketing videos?

® How do transitions and effects contribute to editing elegance in my
videos?

® |s it advisable to hire a professional editor for achieving editing
elegance in my videos?

® How do | balance style and substance when aiming for editing
elegance?

® Can elegant editing make a poorly-shot video good?

® What are some common editing mistakes to avoid in marketing
videos?

® How do | keep the editing aligned with the brand voice in my videos?
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Another Great Power Report by DAB Coaching!
Category: Educate and Entertain:

Educate and Entertain: I

® How can | strike a balance between education and entertainment in
my marketing videos?

® Are educational videos less engaging than purely entertaining
videos?

® (Can you give examples of marketing videos that successfully educate
and entertain?

® \What kind of topics work well for educational yet entertaining
videos?

® \What’s the importance of pacing when trying to both educate and
entertain in a video?

® How does target audience influence the balance between educating
and entertaining in a video?

® Can animations or graphics aid in making an educational video more
entertaining?

® How can | repurpose educational content to make it entertaining in
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Another Great Power Report by DAB Coaching!
Category: Educational Empowerment:

videos?
® \What role does humor play in educational marketing videos?

® How can | measure the effectiveness of videos that aim to educate
and entertain?

| Educational Empowerment: I

® How can educational content empower my audience through
marketing videos?

® \What are the key elements to focus on for educational
empowerment in videos?

® How can educational videos be used to build trust and authority?

® \What types of educational content perform best in marketing
videos?

® (Can you share some examples of brands successfully achieving
educational empowerment through videos?
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Another Great Power Report by DAB Coaching!
Category: Embrace Trends:

® How can | balance the educational and promotional aspectsin a
marketing video?

® |s long-form or short-form better for educational empowerment in
marketing videos?

® \What are some common mistakes to avoid in educational marketing
videos?

® How can | make educational videos engaging without compromising
on information?

® (Can interactive quizzes or challenges be used for educational
empowerment in marketing videos?

| Embrace Trends: I

® How can embracing trends make my marketing videos more
relevant?

® Are there risks associated with jumping on trends in video content?
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Another Great Power Report by DAB Coaching!
Category: Embrace Trends:

® What's the best way to spot emerging trends for my marketing
videos?

® How can | make a trending topic align with my brand’s message in a
video?

® How often should | be updating my videos to stay on top of trends?
® Do trends have a lasting impact on video marketing ROI?

® What's the balance between embracing trends and maintaining
brand consistency in videos?

® How can trending hashtags or phrases be incorporated into my video
marketing?

® Should I rely on trends for short-form or long-form marketing
videos?

® Can embracing trends in video marketing help me reach a younger
demographic?
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Another Great Power Report by DAB Coaching!
Category: End with Impact:

End with Impact: I

® What are some effective strategies for ending my marketing videos
with a bang?

® How can a strong ending lead to better conversion rates for my
videos?

® What elements should be included in the closing moments of a
marketing video?

® (Can you provide examples of impactful endings in successful
marketing videos?

® Should the ending of a marketing video be directly related to its
CTA?

® How can | test multiple endings to determine the most impactful
one for my video?

® |s it effective to tease upcoming content at the end of a marketing
video?
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Another Great Power Report by DAB Coaching!
Category: Engage with Impact:

® What are the best practices for including credits or disclaimers at the
end of my marketing videos?

® How can | creatively integrate brand logos or slogans to end my
videos with impact?

® Do the endings of my marketing videos need to be consistent in style
or tone?

| Engage with Impact: I

® How can | ensure my marketing videos engage with impact?

® \What elements contribute to impactful engagement in marketing
videos?

® Are there proven engagement strategies specifically for video
content?

® How can | measure the level of impact my marketing videos are
creating?

® Can you recommend some marketing videos that exemplify
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Another Great Power Report by DAB Coaching!
Category: Explore Variety:

engaging with impact?

® Does the time of posting affect the impact of engagement for my
videos?

® How can | incorporate user feedback to make my marketing videos
more impactful?

® \What kind of call-to-action could add an impact to the engagement
in my video?

® Can engagement with impact be achieved regardless of the video
budget?

® How important is A/B testing in enhancing the impact of my
marketing videos?

| Explore Variety: I

® How can | diversify my video marketing content to appeal to a
broader audience?

® What are different video formats | can use to add variety to my
channel?
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Another Great Power Report by DAB Coaching!
Category: Explore Variety:

® (Can experimenting with video styles negatively affect my brand
consistency?

® How do | measure the effectiveness of trying out different types of
video content?

® (Can you suggest some video themes that can bring variety without
alienating my existing audience?

® How do holidays and seasonal trends offer opportunities for video
content variety?

® Should | create different video playlists to categorize my diverse
content?

® What's the role of A/B testing when exploring variety in video
marketing?

® Can | employ user-generated content to add variety to my video
portfolio?

® How do | balance variety and niche specialization in my video
content strategy?
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Another Great Power Report by DAB Coaching!
Category: First Impression Comet:

First Impression Comet: I

® How crucial are the first few seconds of a marketing video?

® What are some techniques to grab viewers' attention in the first
moments of a video?

® Can you recommend any formats or templates that work well for
making strong first impressions in videos?

® How can | use analytics to gauge the effectiveness of the first few
seconds of my videos?

® What are some psychological triggers that can be used for a strong
first impression in video content?

® Should linclude branding in the first few seconds of a marketing
video?

® How do the first impressions differ across different types of video
content?

® How do | balance a strong start with sustaining interest throughout
the video?
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Another Great Power Report by DAB Coaching!
Category: Involve Influencers:

® What's the role of music or sound effects in creating a compelling
first impression in videos?

® How can | adapt the first few seconds of a video for different
platforms or audience segments?

| Involve Influencers: I

® How can collaborating with influencers amplify the reach of my
marketing videos?

® What should | consider when choosing influencers for my video
campaigns?

® (Caninvolving influencers replace traditional video advertising
methods?

® \What are the pros and cons of influencer involvement in my
marketing videos?

® How do | measure the ROl when involving influencers in my video
content?
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Another Great Power Report by DAB Coaching!
Category: Involve the Audience:

® Are micro-influencers a good fit for niche video marketing
campaigns?

® How can | legally and ethically involve influencers in my marketing
videos?

® \What are some creative formats for incorporating influencers into
my video content?

® How should | approach influencers to participate in my video
marketing?

® (Can influencers provide useful audience insights for future
marketing videos?

| Involve the Audience: I

® How can audience involvement boost the effectiveness of my
marketing videos?

® \What are some creative ways to involve the audience in my video
content?
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Another Great Power Report by DAB Coaching!
Category: Involve the Audience:

® (Can audience-generated content be incorporated into my marketing
videos?

® How does involving the audience affect the longevity of my
marketing videos?

® (Can live video sessions be an effective way to involve the audience?

® What are some common pitfalls to avoid when involving the
audience in videos?

® How do | manage the risks and unpredictability when involving the
audience in my video content?

® How can | use social media to involve the audience more effectively
in my video marketing?

® |s there such a thing as too much audience involvement in marketing
videos?

® How can | measure the success of involving my audience in my video
campaigns?
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Another Great Power Report by DAB Coaching!
Category: Keyword Constellations:

Keyword Constellations: I

® How do keywords influence the reach of my marketing videos?

® What tools can help me identify the best keywords for my video
content?

® How do | naturally integrate keywords into video titles and
descriptions?

® \What are some keyword strategies specific to video platforms like
YouTube?

® Can | use long-tail keywords effectively in my video marketing?
® What's the role of keyword density in video metadata?

® How often should | update the keywords for my existing videos?
® How do keywords relate to hashtags in video marketing?

® \What are the pitfalls to avoid in keyword stuffing in video metadata?
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Another Great Power Report by DAB Coaching!
Category: Leverage Emotions:

® Can | target multiple keyword phrases in a single video?

| Leverage Emotions: I

® How can emotional storytelling enhance the impact of my marketing
videos?

® \What are some effective techniques for eliciting emotions in video
content?

® How do different emotions like joy, surprise, or fear affect viewer
engagement?

® Can leveraging emotions in videos increase shareability?

® What are the ethical considerations when leveraging emotions in
marketing videos?

® How can | avoid being overly manipulative while leveraging
emotions?

® Are there specific video formats that are more effective for
emotional storytelling?

37 The Incredible Awesome DAB Prompt Portal!



http://askblings.com/dabaim
https://askblings.com/dabpp007

Another Great Power Report by DAB Coaching!
Category: Lure with Teasers:

® How can music and sound design be used to leverage emotions in
videos?

® Can leveraging emotions in videos lead to long-term brand loyalty?

® What's the role of pacing and timing in leveraging emotions in video
marketing?

| Lure with Teasers: I

® \What are effective ways to create teaser videos for upcoming
content?

® How long should a video teaser typically be?

® Should teaser videos reveal the main content's key points or keep
them hidden?

® \What are some key elements that make a video teaser successful?

® How can | use social media to maximize the impact of my video
teasers?
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Another Great Power Report by DAB Coaching!
Category: Membership Galaxy:

® Do teaser videos require a different SEO strategy compared to full-
length videos?

® How often should | release teaser videos leading up to a main
content drop?

® Can teasers serve as standalone content that provides value?

® How do I track the ROI of a teaser video in attracting viewers to the
main content?

® What are some common mistakes to avoid when creating teaser
videos?

| Membership Galaxy: I

® How can | leverage memberships for video content monetization?

® \What are some best practices for creating a membership-based
video channel?

® How do | provide value to subscribers in a membership model for
videos?
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Another Great Power Report by DAB Coaching!
Category: Merchandise Meteor:

® Can memberships co-exist with other monetization strategies in my
video content?

® How can | keep members engaged and reduce churn in my video
channel?

® \What are the technical aspects to consider for a membership-based
video platform?

® How do | price membership tiers for optimal video monetization?

® Can | offer exclusive content or perks to members as part of my
video strategy?

® \What are some successful case studies of membership-based video
monetization?

® How do | market a membership model to my video audience?

| Merchandise Meteor: I

® How can | integrate merchandise sales into my video marketing?
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Another Great Power Report by DAB Coaching!
Category: Merchandise Meteor:

® \What types of merchandise work best for video channel branding?

® How do | balance merchandise promotion and content value in my
videos?

® (Can | use video content to showcase the benefits of my
merchandise?

® What are some logistical considerations for merchandise sales
through videos?

® How can | create a seamless user experience for merchandise
purchases via videos?

® Can | collaborate with other brands for merchandise promotion in
my videos?

® How do | track the ROl of merchandise sales initiated through video
content?

® \What are some creative ways to feature merchandise in marketing
videos?

® How can merchandise sales enhance community engagement in my
video channel?
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Another Great Power Report by DAB Coaching!
Category: Monetizing Videos:

Monetizing Videos: I

® \What are the best strategies for monetizing my marketing videos?

® Can you provide examples of successfully monetized video
campaigns?

® \What are the pros and cons of various video monetization models?
® How do | balance monetization and user experience in my videos?
® Can | monetize both short-form and long-form marketing videos?
® \What are some industry standards for video monetization rates?

® How do | choose the right monetization channels for my video
content?

® \What legal considerations should | be aware of when monetizing
videos?

® (Can analytics help me better understand the revenue streams from
my videos?
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Another Great Power Report by DAB Coaching!
Category: Narrative Nurturing:

® How do | integrate CTAs effectively for monetization in my marketing
videos?

| Narrative Nurturing: I

-

® \What are the key elements in crafting a strong narrative for my
videos?

® How can | use narrative techniques to guide the viewer through my
video content?

® Are there specific narrative structures that work best in short vs
long-form videos?

® How can a strong narrative improve user engagement and
retention?

® \What are some examples of videos with exceptionally well-crafted
narratives?

® Can | use analytics to understand how well my narrative is
performing in videos?
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Another Great Power Report by DAB Coaching!
Category: Optimize for Mobile:

® How do | integrate my brand message seamlessly into the narrative?

® \What are some pitfalls to avoid when creating a narrative in
marketing videos?

® (Can narratives be effectively used in non-storytelling videos like
tutorials or reviews?

® How do you align the video's narrative with the overall marketing
campaign objectives?

| Optimize for Mobile: I

® How can | optimize my marketing videos for mobile viewing?

® \What are the technical considerations for mobile optimization of my
videos?

® Does a mobile-optimized video look good on desktop too?

® How does mobile optimization affect the loading speed of my
marketing videos?
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Another Great Power Report by DAB Coaching!
Category: Quality over Quantity:

® Are vertical videos better for mobile optimization?
® Can you recommend some tools for mobile video optimization?

® What's the role of thumbnail design in mobile optimization of
videos?

® How can | test my marketing videos for mobile responsiveness?
® Should | have a separate mobile marketing video strategy?

® How do mobile optimization and SEO go hand in hand for video
marketing?

| Quality over Quantity: I

® Why is focusing on video quality more important than quantity in
marketing?

® How do | balance the need for frequent content updates with
maintaining high video quality?

® \What are some indicators of high-quality video content?
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Another Great Power Report by DAB Coaching!
Category: Regular Release Cadence:

® Can you recommend some tools for enhancing video quality?

® How does focusing on quality over quantity affect video SEO and
viewer engagement?

® \What are some techniques for maintaining consistent quality in a
video series?

® How can | audit the quality of my existing video content?
® How does video quality relate to the overall brand image?

® \What are the resource implications of prioritizing quality over
quantity in video production?

® (Can a few high-quality videos outperform many lower-quality videos
in terms of ROI?

| Regular Release Cadence: I

® How important is a regular release cadence for marketing videos?
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Another Great Power Report by DAB Coaching!
Category: Regular Release Cadence:

® What are the pros and cons of having a strict release schedule for
my videos?

® Can you suggest some strategies for maintaining a regular video
release cadence?

® How can | plan ahead to ensure a steady flow of marketing videos?

® Does a regular release cadence improve viewer retention for my
videos?

® |sthere a ‘sweet spot’ for how often | should release new marketing
videos?

® How does seasonality affect the regular release cadence of my
marketing videos?

® What types of videos work best for a regular release cadence?

® How can | automate the posting of my videos to maintain a regular
release cadence?

® Can breaking from the regular cadence be beneficial for my video
marketing at times?
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Another Great Power Report by DAB Coaching!
Category: Resonate with Pain Points:

Resonate with Pain Points: I

® How can | identify the pain points my videos should address?

® What are effective ways to present solutions to pain pointsin a
video?

® How does addressing pain points influence viewer engagement and
conversion?

® Can you give examples of videos that successfully resonated with
audience pain points?

® How do | balance between discussing pain points and promoting my
product in a video?

® (Can focusing too much on pain points make a video seem too
salesy?

® What's the best video format for discussing complex pain points?

® How do analytics help in understanding whether a video resonates
with audience pain points?
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Another Great Power Report by DAB Coaching!
Category: Responsive Constellation:

® How can testimonials be used to address pain points in videos?

® Should I be direct or subtle when addressing pain points in my
marketing videos?

| Responsive Constellation: I

® How can | make my video marketing strategy more responsive to
audience feedback?

® \What kind of analytics can help me understand responsiveness in my
marketing videos?

® Can you suggest some interactive elements to boost responsiveness
in my videos?

® How quickly should | be responding to comments and queries on my
video content?

® How does responsiveness affect engagement and retention rates for
my marketing videos?

® Are there tools that can automate responsiveness for my video
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Another Great Power Report by DAB Coaching!
Category: Seek Authenticity:

campaigns?

® |sit a good idea to alter existing videos based on audience
responsiveness?

® (Can responsiveness make up for less-than-stellar production quality
in videos?

® How can | conduct A/B testing to increase responsiveness in my
marketing videos?

® Does video length influence the level of responsiveness in my video
marketing?

| Seek Authenticity: I

® How important is authenticity in video marketing?
® What are some ways to showcase authenticity in my videos?

® Can overly produced videos harm the perception of authenticity?

How do | balance professionalism and authenticity in video content?
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Another Great Power Report by DAB Coaching!
Category: Short and Impactful:

® What are the risks of not appearing authentic in my marketing
videos?

® How do audience demographics influence the need for authenticity
in videos?

® What role does storytelling play in creating authentic videos?

® (Can you give examples of brands that excel in creating authentic
video content?

® How do authentic videos generally perform compared to more
commercialized ones?

® How does an authentic voice in videos contribute to brand identity?

| Short and Impactful: I

® What is the ideal length for a marketing video to remain short yet
impactful?

® How do | pack maximum value into short videos?
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Another Great Power Report by DAB Coaching!
Category: Short and Impactful:

® Can short videos carry a complex message effectively?

® What types of videos benefit most from a short and impactful
format?

® How do shorter videos impact viewer retention and engagement
rates?

® How do platforms like TikTok and Instagram Reels influence the
trend toward short videos?

® Can short videos be part of a larger, segmented content strategy?

® What are some pitfalls to avoid when making short marketing
videos?

® How can short videos be effectively integrated into email and other
marketing channels?

® Can you give examples of brands that excel in creating short but
impactful videos?
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Another Great Power Report by DAB Coaching!
Category: Skyrocketing SEO:

Skyrocketing SEO: I

® \What are the key SEO techniques specific to video marketing?
® How do metadata, tags, and descriptions contribute to video SEO?
® \What are some tools to optimize the SEO of my video content?

® How can | improve the search ranking of my videos on platforms like
YouTube?

® Can social sharing and backlinks significantly improve video SEO?
® How do mobile search considerations affect video SEO strategies?
® (Can video transcripts and closed captions enhance SEO?

® \What role do video thumbnails play in improving video SEO?

® How often should | review and update my video SEO strategy?

® Can you explain how Google treats videos in its search algorithms?
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Another Great Power Report by DAB Coaching!
Category: Sponsorship Starship:

| Sponsorship Starship: I

® How can sponsorships elevate my video monetization game?

® \What are some tips for approaching potential sponsors for my video
content?

® How do | integrate sponsor messages seamlessly into my videos?

® \What are some common sponsorship models suitable for video
monetization?

® How do | balance sponsored content with organic content in my
videos?

® What legal disclosures are necessary when including sponsorships in
my videos?

® How can | measure the ROI for both me and my sponsors in video
partnerships?

® (Can sponsored videos be part of a broader, multi-platform marketing
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Another Great Power Report by DAB Coaching!
Category: Story Arc Mastery:

strategy?
® \What are the ethical considerations for sponsored video content?

® Can | have multiple sponsors for a single video or video series?

| Story Arc Mastery: I

® How important is a story arc in video marketing?
® (Can you share examples of successful story arcs in marketing videos?

® How do | go about creating a compelling story arc in a series of
videos?

® What elements make a story arc compelling in video content?
® How does a good story arc improve viewer retention in my videos?
® How can | integrate branding elements into my video's story arc?

® Can | use multiple story arcs in a long-form video or series?
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Another Great Power Report by DAB Coaching!
Category: Structural Stars:

® How do story arcs differ across various video platforms?
® How can | use analytics to refine the story arcs in my videos?

® Can you combine storytelling and educational content in a video's
story arc?

| Structural Stars: I

® How important is the structure in marketing videos?

® Can you suggest some tried-and-true video structures for
marketing?

® How can a strong video structure improve the viewer experience?
® \What are the elements of a well-structured marketing video?

® Does video structure influence viewer retention rates?

® How can | test different video structures for their effectiveness?

® Can structuring my videos aid in easier content creation down the

56 The Incredible Awesome DAB Prompt Portal!



http://askblings.com/dabaim
https://askblings.com/dabpp007

Another Great Power Report by DAB Coaching!
Category: Subtitles for All:

line?

® How can | keep my audience engaged through smart video
structuring?

® |s structuring more important for some types of marketing videos
than others?

® (Can the structure of a marketing video impact its SEO performance?

| Subtitles for All: I

® How can adding subtitles increase the accessibility of my marketing
videos?

® What are some best practices for adding subtitles to my videos?
® (Can subtitles improve the SEO of my marketing videos?
® Do subtitles distract from the visuals in a marketing video?

® How can | add multilingual subtitles to expand the reach of my
marketing videos?
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Another Great Power Report by DAB Coaching!
Category: Thumbnails with Teasers:

® Are there automated tools to add subtitles to my marketing videos?
® How important is the timing of subtitles in my videos?

® Can stylizing subtitles add to the engagement of my marketing
video?

® Should I consider subtitling my videos even for platforms where they
auto-play without sound?

® What are the legal implications of not having subtitles on my
marketing videos?

| Thumbnails with Teasers: I

® How do thumbnails impact the performance of my marketing
videos?

® \What makes for a compelling thumbnail teaser for a video?

® \What are some design tips for creating thumbnails that tease video
content effectively?
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Another Great Power Report by DAB Coaching!
Category: Trim the Fat:

® How do thumbnails and teasers together affect video SEO?

® \What are some tools for designing effective video thumbnails and
teasers?

® How can | A/B test thumbnail effectiveness for my videos?

® Can thumbnail teasers be too revealing or misleading for the video
content?

® \What are the ideal dimensions and formats for video thumbnails?

® How often should | refresh or change my video thumbnails and
teasers?

® (Can | personalize video thumbnails for different audience segments?

Trim the Fat: I

® What does "Trim the Fat" mean in the context of video marketing?
® How do | identify which parts of my video are the "fat"?

® Can trimming too much make a video lose its essence?
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® What tools can help me efficiently trim my marketing videos?
® Are shorter videos always better for marketing?

® How can | make sure I'm not sacrificing quality when | trim the fat in
my videos?

® What are some editing techniques for effective video trimming?
® (Can avideo be both long and fat-free in a marketing context?

® What's the balance between depth and conciseness in marketing
videos?

® |s there an optimal length for marketing videos?

| Valuable Visuals: I

® How can | ensure the visuals in my marketing video offer value to
the viewer?
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® (Can the effective use of visuals eliminate the need for a voiceover in
a marketing video?

® What kind of visuals are considered most valuable in marketing
videos?

® How do visuals contribute to the overall storytelling in my marketing
video?

® Are there copyright considerations when using visuals in my
marketing videos?

® How can | source high-quality visuals for my videos without breaking
the bank?

® \What are the latest trends in valuable visuals for marketing videos?
® How do visuals fit into the SEO strategy of my video marketing?
® (Can | re-use visuals across different marketing videos?

® What role do visuals play in brand consistency across my marketing
videos?
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VIP Behind-the-Scenes: I

® How can behind-the-scenes content be monetized in my video
strategy?

® \What types of behind-the-scenes content are most appealing to
video viewers?

® How can | package and promote VIP behind-the-scenes videos for
monetization?

® Can behind-the-scenes videos serve as a teaser for upcoming
premium content?

® \What's the best platform to release exclusive behind-the-scenes
video material?

® How do | price or package VIP behind-the-scenes content in my
video portfolio?

® (Can | use behind-the-scenes videos to build stronger community
engagement?
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® How can | integrate sponsors or partners into behind-the-scenes
video content?

® \What are the legal considerations for monetizing behind-the-scenes
videos?

® Can VIP behind-the-scenes content be a part of a larger
monetization bundle?

| Virtual Cosmic Summits: I

® How can hosting virtual summits contribute to my video
monetization efforts?

® What are the logistics involved in organizing a monetized virtual
summit through videos?

® (Can | collaborate with industry experts for a higher-value video
summit experience?

® How do | market and sell tickets to a virtual summit using video
content?
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® What types of video content work best in the structure of a virtual
summit?

® How can | reuse virtual summit material in future monetizable video
content?

® (Can virtual summits include a mix of free and premium video
content?

® How do | engage sponsors or partners for a monetized virtual
summit?

® What's the best way to measure the success of a monetized video
summit?

® How can | ensure a smooth user experience for attendees of a video-
based virtual summit?

| Virtual Engagement: I

® \What are some strategies for boosting virtual engagement in
marketing videos?
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How does virtual engagement differ from in-person engagement in
videos?

Can virtual events be leveraged to create engaging marketing
videos?

Are there specific tools that can measure virtual engagement in my
marketing videos?

How can | use interactive elements to boost virtual engagement in
videos?

What role does pacing play in virtual engagement during a
marketing video?

How can | use gamification to enhance virtual engagement in my
marketing videos?

Can you recommend some successful case studies focusing on
virtual engagement in videos?

Is it advisable to have virtual Q&A sessions within a marketing video
to boost engagement?

How does the length of a marketing video influence virtual
engagement?

65

The Incredible Awesome DAB Prompt Portal!



http://askblings.com/dabaim
https://askblings.com/dabpp007

Another Great Power Report by DAB Coaching!
Category: Virtual Events Voyage:

Virtual Events Voyage: I

® How can virtual events become a part of my video monetization
strategy?

® What types of virtual events can | host to drive revenue from my
videos?

® How do | price tickets or entry fees for virtual events linked to my
video content?

® Can | monetize virtual events through sponsorships and partnerships
in my videos?

® What are some technical considerations for hosting monetized
virtual events through videos?

® How can | use videos to promote upcoming virtual events for better
attendance?

® What are some ways to provide exclusive video content to virtual
event attendees?
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® How do | gauge the success of a monetized virtual event in relation
to my videos?

® Can |l repurpose virtual event content into new monetizable videos?

® How do | balance the needs of free and paying viewers in virtual
event videos?

| Visual Consistency: I

® How can | maintain visual consistency across all my marketing
videos?

® Why is visual consistency important in video marketing?

® What elements contribute to visual consistency in a series of
marketing videos?

® Can you recommend some tools for ensuring visual consistency in
videos?
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® How do | balance consistency with creativity in my marketing
videos?

® What are the risks of not maintaining visual consistency in my video
marketing?

® (Can brand colors and typography play a role in visual consistency
across videos?

® How can | update visuals without disrupting the existing consistency
in my marketing videos?

® Should I consider visual consistency when cross-promoting videos on
different platforms?

® How can | ensure visual consistency when outsourcing video
production?

| Visual Vibrance: I

® How important is visual aesthetics in video marketing?

® \What are some tips for achieving visual vibrance in my videos
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without a high-end budget?

® Do certain colors evoke specific emotional responses in marketing
videos?

® How can | make my videos visually vibrant yet not distracting?
® How does visual vibrance in videos relate to brand identity?

® Can you share examples of marketing videos with exceptionally
visual vibrance?

® Are there any must-avoid trends in visual design for videos?
® How do | keep up with the latest trends in video visual aesthetics?
® |svisual vibrance in videos subjective?

® Does visual vibrance in videos play a role in viewer retention?

| BONUS: Out of the Box Thinking I

So! At this time, you’ve learned 500 ChatGPT prompts you can use to
teach yourself about 50 crucial video marketing goodies.

And to really beef up the value you’re receiving from this awesomely
glorious DAB Power report, let’s delve into some really coolios out-of-the-
box thinking....
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... to *really™ set your videos apart from the thundering herd.

Let’s begin with:

360-Degree Storytelling: |

® How do | shoot a 360-degree video effectively?

® \What kind of content is most engaging in a 360-degree video
format?

® How can | edit 360-degree videos for maximum impact?
® What platforms are best for uploading 360-degree videos?

® How can | measure engagement and effectiveness of 360-degree
videos?

Augmented Reality Integration: |

® \What tools or software can help in integrating AR elements into a
video?

® How does AR add value to a video marketing campaign?
® What are the best practices for creating an AR-integrated video?
® How do | promote a video that includes augmented reality features?

® (Can you provide examples of brands successfully using AR in their
videos?

Choose-Your-Adventure: |

® How do | script a choose-your-adventure video?
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® \What tools can | use to create interactive choose-your-adventure
videos?

® How can a choose-your-adventure video improve viewer
engagement?

® \What are the challenges in making a choose-your-adventure video?

® (Can you share examples of successful choose-your-adventure
videos?

Fake News Report: |

® How do | script a fake news report video without misleading
viewers?

® \What are the key elements of a successful satirical news video?

® How do | balance humor and factual information in a fake news
report video?

® \What are the ethical considerations for creating a fake news video?

® How can | measure the success of a fake news report video?

Fake Trailers: |

® How do | script a fake trailer video that still aligns with my brand?
® \What elements make a fake trailer video compelling and shareable?

® Are there any legal considerations when creating a fake trailer
video?

® How can | integrate a fake trailer into a larger video marketing
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campaign?

® What kind of audience responds well to fake trailer videos?

Interactive Quizzes: |

® What tools can | use to embed quizzes in my videos?

® How do | create engaging and relevant quiz questions for my video?
® How can | incentivize viewers to participate in the video quiz?

® How do quizzes affect viewer retention in videos?

® What are the metrics to measure the success of interactive quiz
videos?

Inverted Tutorials: |

® How can | effectively communicate what not to do in an inverted
tutorial video?

® What's the balance between humor and education in an inverted
tutorial video?

® How do I script an inverted tutorial video for my niche?

® How can inverted tutorial videos be incorporated into a broader
marketing strategy?

® \What are the key metrics for assessing the impact of an inverted
tutorial video?
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Mystery Character: |

® How do | effectively introduce a mystery character in a video series?

® \What are the benefits of having a mystery character in my videos?

® How do | build anticipation for the mystery character across multiple
videos?

® Can you recommend narrative techniques for a mystery character
video series?

® How can | assess viewer engagement related to the mystery
character in my videos?

Personalized QR Codes: |

® How can | generate and incorporate QR codes into my video?

® What kind of personalized content should a QR code in a video lead
to?

® How can | track the effectiveness of QR codes in my video
marketing?

® What are some creative ways to use QR codes in videos?

® Are there any best practices for placing QR codes in videos?

Silent Movie Vibes: |

® What elements are essential for creating an engaging silent video?

® How can | use subtitles effectively in a silent movie-style video?
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® What kind of content is suitable for a silent video format?
® How do | market a silent video to catch viewer attention?

® What are some historical examples of silent films that could inspire
my video?

Time Capsule Messages: |

® What should | include in a time capsule video aimed at future
customers?

® How can | make a time capsule video that remains relevant for years
to come?

® How do | promote a time capsule video?

® (Can a time capsule video be a part of a seasonal or annual marketing
strategy?

® What metrics can | use to gauge the effectiveness of a time capsule
video?

Time-Loop Content: |

® \What are some creative ideas for making a time-loop video?

® How can | edit my video to make it seamlessly loopable?

® What kind of video content works best for a time-loop format?

® Are there specific platforms where time-loop videos perform well?

® How can | use metrics to evaluate the effectiveness of my time-loop
video?
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User-Controlled Angle: |

® What technology is needed to offer multiple camera anglesin a
video?

® How do | direct a user-controlled angle video effectively?
® How can multiple angles enhance viewer engagement in a video?

® \What are the challenges and costs associated with creating a user-
controlled angle video?

® How can | measure the success of a user-controlled angle video?

Video Puzzle: I

® How do | create a video puzzle that keeps my audience engaged?
® \What editing techniques are useful for crafting a video puzzle?

® How can | promote a series of puzzle videos to maximize impact?
® \What kind of content works best for a video puzzle series?

® How do | measure the success of a video puzzle campaign?

Virtual Scovenger Hunt: |

® How do | set up a virtual scavenger hunt within a video series?

® What are some tips for embedding clues in videos for a virtual
scavenger hunt?

® How can | measure the success of a virtual scavenger hunt video
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campaign?

® What kind of prizes should | offer for a video-based virtual scavenger
hunt?

® (Can you suggest software for tracking user interactions in a
scavenger hunt video series?

And wow! 600 Video Marketing Prompts, at your service!

Sweet! We’re almost done, but there’s still one more thing we need to
do, and that is to address :
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| Your Next Steps I

Your next steps are to do! You now have the ability to self-teach yourself
just about ANYTHING regarding videos so you can beef up your bottom
line.

But here’s the thing. All of the previous ideas... they’re just ideas, you
know. And quite seriously, Ideas are just that. Ideas.

It’s the *action* that counts. So start that action... today!

Have a strongly spectacular day,

f
i

Barb Dennis
Ling Becker

Barb Ling and Dennis Becker
DAB Coaching (the friendliest group
coaching around!)
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Appendix 1: DAB Insiders

“Watch This Quietly Insightful “Menace” (Whose Name Just
Happens To Rhyme With “Dennis”) And His Zany Caffeinated

Partner Expose The Good, The OMG WOW!, The Bad, The EEEEK On
Their 6-Figure Businesses!”

Access Cutting-Edge Insights And Ideas, Including “Arm-Twisted Benefits From
Friends” Exclusive To Those On The Inside

Hello I'm Dennis (the menace) Becker, and along
with my brilliant partner Barb Ling, we've been
around these parts for quite a while, actually since
the last century, so we've seen good imes and bad
times multiple times

While I'm mainly known perhaps for publishing well
over 50 eBooks, starting with 5 Bucks a Day” in

2006, which is why I'm universally known as “the 5 Barb Dennis
Bucks Guy” but I'm actually more passionate about L-
| ing Becker

creating and building membership sites and
sommunities

You truly have to see it to comprehend the insane value offered at such a
loooow price....

http://askblings.com/dabi
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Appendix 2: DAB Prompt Portal!

The Incredible
DAB Prompt Portal

™\ |

_ Ry

&

em “..A 4 -
Al Marketing, Autoresponders, List Building, Online Profits, eBay
Print on Demand, Time Management, PLR, Video Marketing
Beginner Friendly and MORE!

Done For You

Marketing Prompts and
A Whole Lot More!

Incredibly *awesome* prompt portal by Dennis Becker and Barb Ling —
Prompts FOR Marketers BY Marketers

http://askblings.com/dabpp007
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| Finally, Remember This. I

Money Loves Speed.
Go out and get up to speed...
TODAY!

L
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